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Jun.2017-Aug.2017, (Asavanant, K., Bhattarakosol, P., Puriwat, W.).

"Mobile banking adoption in Thailand: An integration of technology acceptance model
and mobile service quality”, European Research Studies Journal, XX(4A) : 200-210,
Jan.2017, (Puriwat, W., Tripopsakul, S.).

"The influence of entrepreneurial orientation and family business's resources and
capabilities on Marketing performances"”, European Research Studies Journal, 20(2) :
150-163, 2017, (Charupongsopon, W., Puriwat, W.).

"The Effect of Reference Groups on Purchase Intention: Evidence in Distinct Types of
Shoppers and Product Involvement", Australasian Marketing Journal, 24(2) : 157-164,
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"The Investigation of the Influence of Service Quality toward Customer Engagement in
Service Dominant Industries in Thailand", International Proceedings of Economics
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Various Product's Types of Thai Consumer.", 2015-2017, (Unahanandh, S.,
Eiamkanchanalai, S., Puriwat, W., Assarut, N., Hoonsopon, D.).

"The comparative study of attitudes toward entrepreneurial intention between ASEAN
and Europe: An analysis using GEM data", 2016, (Puriwat, W., Traipopsakul, S.).
"The Brand Products Ranking and the Factors Evaluation to Success of the Brand
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